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The reasons why | love what | do.
Change perspectives - with aesthetic design and
innovative ideas. Inspire people - by creating
meaningful objects, spaces and environments.
Moving forward - by pushing myself with new
projects and challenges.



What I do.

Comprehensive conception and design of
and
. Creative
throughout the entire process.



The way | work.

Sketches, moodboards, material collages,
models - virtual and physical.
Rhinoceros + V-Ray, Cinema 4D,
VectorWorks, AutoCAD.

Adobe CC, Zenkit and Office.
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The trade fair concept "
translates the growth of the
to .In an
space, topics like individuality, mobility,
technology and design, each find its very
own
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Technology & Design,

> Der smart forfour. )
Der smart(e) unter den Viersitzern.
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at Mutabor, 2015 / 2016

Trade fair design
& exhibits






The trade fair concept "digital beach"
combines the easiness of the digitization
with the flair of Barcelona. A magenta
colored beach forms the stage for a wide
range of exhibits - each showing a different
aspect of an innovative digital ecosystem.
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Commercial vehicles IAA
Daimler

at Mutabor, 2015 / 2016

Exhibits






"

" is a trade fair concept,

which stages all brands of Daimler in

one big picture. More than 30

explain various topics, that range from
to digital and

the future of commercial vehicles.
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Specialty coffee
Tornqvist

with aeny, 2017

Interiordesign

design
detailed planning
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Three monolithic counters are the heart
of the highly minimalistic coffee shop
Torngvist. They create the stage for the
preparation of the only three coffee drinks
on the menu - making the coffee and every
step of the baristas work transparent and
part of the communication.



s il you weald ik 1o k
1 can talk about this stuff for hours.







01

02

03




Try our filtered water - with
roughly 98%t's the main

ingredient of yoU' coffee
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live experience pilots
Bosch Home Appliances

Retaildesign



Reinigtde Jucht

geurenautomat




As welcoming as "Home", as real as "Life"
and as personal as a "Friend" - experiences
that create a global retail "Bosch-feeling".

A consistent design - warm, welcoming,
and also clearly structured, is the foundation
of product presentation and living
environments.
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My résume.

2011 - 2014
2015
2015 - 2016
2016 - 2017
2017 - 2019
2019

Product designer B.A. FH Aachen
Scenographer M.A. Muthesius Kiel
Freelancer Braunwagner, Aachen

Design Manager Braunwagner, Berlin
Junior Designer Mutabor, Hamburg
Senior Designer Mutabor, Hamburg

Art Director Mutabor, Hamburg
Freelance Art Director / Creative Director



And some cherrys from my career.

Audi, Dealer Event 2016 Hyundai, loniq Roadshow 2016

Bosch, Home Appliances live experience pilots 2016 / 2017 Panasonic, Convention Pitch 2011

Braas, Trade Fair Concept Pitch 2016 Porsche, LMP1 Hospitality Pitch 2013

Bugatti, Showroom Concept 2015 Porsche, Retail Design Guideline

Daimler, Commercial Vehicles [AA Hannover 2015 Porsche, Retail Design Prototype Palm Springs 2017 / 2018
Daimler, Interschutz 2015 smart, IAA Frankfurt 2013, 2015

Henkel, Adhesive Technologies Showroom 2016 smart, International Auto Show Genf 2014

Hyundai, IAA Frankfurt 2017 Telekom, Mobile World Congress Barcelona 2016

Hyundai, International Auto Show Genf 2017 Volkswagen, GTI Worthersee 2011, 2012, 2015
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florian@bureaumueller.de
+49 175.52 45 795
Xing LinkedIn




